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YOUNG ADULT DEVELOPMENT STUDY
OFFICIAL RULES FOR THE PROVISION OF INCENTIVES (YEAR 3, 2025)

SPONSOR: The University of Calgary’s Young Adult Development Study is sponsored by R. A. Malatest &
Associates Ltd. (‘The Sponsor’) (Suite 300, 10621-100 Avenue, Edmonton, Alberta, T5J 0B3).

ELIGIBILITY: An incentive will be provided to all legal residents of Canada who meet the survey eligibility
criteria and who provide one (1) Young Adult Development Study Year 3 survey completion in 2025;
eligibility criteria include that participants are Canadian residents who legitimately qualified for, and
completed, the Year 1 survey in 2023. Participants must complete the Year 3 survey during its
administration, from June 2 to September 30, 2025. Participants who do not comply with any of the
Incentive Rules are subject to disqualification by the Sponsor, in the Sponsor’s sole discretion. By
participating in this study, participants acknowledge compliance with, and agree to be bound by, these
Incentive Rules. Participants who do not comply with any of the Incentive Rules are subject to
disqualification by the Sponsor, in the Sponsor’s sole discretion.

TO QUALIFY FOR AN INCENTIVE: To qualify for an incentive, receipt of a completed survey occurs when
Sponsor's server records the completed survey information. All surveys must be complete and are
subject to verification by the Sponsor, in its sole discretion. The distribution of incentives is limited to
one (1) gift card per valid survey completion, as determined by the Sponsor. Any attempt or suspected
attempt to use robotic, automatic, programmed, or otherwise, illicit means to obtain an incentive, or
any other methods not authorized by these Incentive Rules, for example, but not limited to, creating
multiple accounts, identities, or registrations, all in the Sponsor’s sole discretion, shall be deemed as
tampering and may disqualify you from receiving an incentive. Surveys that contain false or incomplete
information may disqualify the participant from receiving an incentive, to be determined by the
Sponsor, in its sole discretion. Surveys that are late, lost, stolen, illegible, contain false information, are
damaged, misdirected, mutilated, garbled or incomplete, altered or otherwise irregular or that do not
conform with or satisfy any or all of the conditions of the Incentive Rules are void. No correspondence
will be entered into except with selected participants, at the Sponsor’s sole discretion.

INCENTIVES: There are a total of 5,000 incentives available as part of Year 3 (2025) survey
administration consisting of one (1) $5.00 gift card from Tim Horton’s. Incentives are subject to
availability, determined in the sole direction of the Sponsor. Sponsors will not replace any lost,
misdirected or stolen incentives. Incentive recipients are solely responsible for all federal, provincial,
state, and/or local income taxes, sales tax, gift taxes, surcharges, service charges, processing and
handling fees, and all other costs or expenses incurred in claiming the incentive (if applicable). All
incentive recipients assume any and all liability for any injury or damage caused, or claimed to be
caused, by entering, participating in this promotion or use or redemption of a gift card. Incentives must
be accepted as awarded and have no cash value. Gift cards or any portion thereof cannot be combined
with other discounts, promotions or special offers. The Sponsor reserves the right to substitute an
alternate incentive of equal or greater value if the advertised incentive is unavailable at time of award.

NO ENDORSEMENT: These incentives are in no way sponsored, endorsed, administered by, or associated
with Facebook, Instagram, Snapchat, Reddit, LinkedIn, Twitter, or any other social networks that are
used to share the survey. You understand that You are providing Your information to the Sponsor and
not to Facebook, Twitter, Instagram, LinkedIn, or any other social networks.
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If a survey participant does not meet the eligibility criteria, as determined solely by the Sponsor, they
will be disqualified and will not receive an incentive.

The Sponsor is not responsible for: (i) incorrect or inaccurate survey information which may affect a
person’s ability to receive the incentive, including but not limited to human error, technical
malfunctions, lost or delayed entries for any reason, mail failures, omission, or any combination thereof,
and entries which fail to fully comply with these Incentive Rules; (ii) technical failures of any kind,
including, but not limited to malfunctions, interruptions, or disconnections in phone lines or network
hardware or software; (iii) lost, incomplete, delayed, mutilated or misdirected entries or Declaration and
Release forms; (iv) injury or damage to the participant’s computer or to any other individual’s computer
related to or resulting from participating in, or downloading any material regarding the provision or
receipt of the incentive; (v) any injury or damage to persons or property which may be caused, directly
or indirectly, in whole or in part, from entrant’s participation in the survey or receipt or use or misuse of
any incentive, including any travel related thereto and the use of the Entry by Sponsor; (vi) the security
or privacy of information transmitted via computer networks or for breaches of privacy due to
interference by third party computer “hackers” or otherwise; or (vii) late, lost, misdirected or
unsuccessful efforts to notify a potential recipient.

OTHER CONDITIONS: The Sponsor reserves the right to terminate or amend the provision of incentives
at any time and in any way, without prior notice. Without limiting the foregoing, if, for any reason, the
provision of incentives is not possible as originally planned for any reason, the Sponsor reserves the
right to discontinue offering incentives.

Law: The provision of incentives is void where prohibited by law and is subject to all applicable Canadian
federal, provincial, territorial, municipal, and local laws. This Contest shall be governed exclusively by
the laws of the province of Alberta, including all issues and questions concerning the construction,
validity, interpretation and enforceability of these Incentive Rules, rights and obligations between
participants and the Sponsor, and procedural provisions, without giving effect to any choice of law or
conflict of law rules. Any dispute shall be adjudicated by the courts sitting in Edmonton, Alberta.

Rule amendments: The Sponsor reserves the right, in its sole discretion, to amend or modify these
Incentive Rules, or modify, cancel, or suspend the provision of incentives, without prior notice for any
reason whatsoever, including without limitation in the event that any cause beyond the reasonable
control of the Sponsor corrupts, or threatens to corrupt, the security or proper administration of the
provision of Incentives.

Intellectual Property: All intellectual property, including but not limited to trademarks, logos, designs,
promotional materials, web pages, source codes, images, drawings, illustrations, slogans, and
representations are owned by the Sponsor. All rights are reserved. Unauthorized copying or use of any
copyrighted material or other intellectual property without the express written consent of the Sponsor
is strictly prohibited. The Sponsor’s marketing or other partners, if any, shall also have access to and
rights to reproduce, copy or otherwise use any materials generated by this promotion of incentives or
any submissions or materials generated by entrants.
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